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DRAFT YORK REGION LONG TERM TOURISM DESTINATION DEVELOPMENT 
STRATEGY CONSULTATION SUMMARY 

 
The Planning and Economic Development Committee recommends the adoption 
of the recommendations contained in the following report dated May 20, 2009, 
from the Commissioner of Planning and Development Services. 

 
 

1. RECOMMENDATIONS 
 
It is recommended that: 
1. The Stakeholder recommendations and feedback be used to formalize a final version 

of the York Region Long Term Tourism Destination Development Strategy. 
 
2. This report be circulated by the Clerks Department to the local municipalities, York 

Region public and private school boards, Chambers of Commerce and Board of Trade 
and by the tourism branch to the York Region Tourism Advisory Group for 
information. 

 
 

2. PURPOSE 
 
The purpose of this report is to present a summary of relevant highlights and 
recommendations from the stakeholder consultations on the Draft York Region Long 
Term Tourism Destination Development Strategy. The industry and municipal feedback 
will be incorporated to formulate the final strategy and vision for tourism development in 
York Region over the next 10 years. 
 
 

3. BACKGROUND 
 
In light of changing needs and market conditions there was need to revisit the previous 
tourism strategy completed in 1997 to develop a new 10 year tourism destination 
development strategy for York Region. The creation of a Draft York Region Long Term 
Tourism Destination Development Strategy was developed through extensive industry 
consultation.   
 
In January 2009, Regional Council received the draft strategy and approved the 
commencement of stakeholder consultation sessions over the February-May 2009 period 
to receive feedback and recommendations to formalize a final strategy document.  The 
draft strategy was intended to assist in defining the role and scope of tourism from a 
regional perspective and in determining an efficient and sustainable growth scenario for 
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York Region’s tourism infrastructure and development. This document would be the 
blueprint for tourism development in York Region for the 10 year period 2009-2019. 
 
The Region’s overarching goals of Healthy Communities, Economic Vitality and 
Sustainable Natural Environment set the vision for tourism growth and development.   
 
Five key directions were identified to define the environment in which tourism as a 
business will be conducted and to provide the framework to obtain feedback during the 
consultation process: 
 
1. Strengthen Strategic Marketing 

Strengthening the image of York Region in the minds of consumers as a leading 
destination for getaways, visiting friends and relatives, tournaments, meetings and 
groups. 
 

2. Expand Tourism Attractors 
Create visitor friendly communities, new tourism experiences and opportunities for 
additional tourism infrastructure investment. 
 

3. Leadership and Governance 
Establish an organization with the infrastructure that supports marketing and creates a 
business climate for investment, expansion and enhancement of overall tourism 
economic development. 
 

4. Sustainable Funding 
To ensure that sufficient funding is in place to enhance new product and experiences, 
market the Region effectively to key market segments, and service the information 
needs of visitors and residents. 
 

5. Product Sector Development 
To continually upgrade the quality and quantity of tourism attractors, products and 
packages, based on market research. 

 
For each of these strategic directions, a goal statement, a measurable objective and a set 
of actions were identified to support responsible, accountable and sustainable 
implementation. 
 
This report summarizes the feedback and recommendations obtained through continued 
collaboration and consultation with public and private sector tourism stakeholders.  This 
feedback will be integrated into the development of a final strategy that fully realizes the 
economic potential and long term viability of tourism for York Region over the next 10 
years. 
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4. ANALYSIS AND OPTIONS 
 
The consultation process consisted of 13 presentations, correspondence 
to 285 tourism businesses, local municipalities, Chambers of Commerce, 
Board of Trade, various provincial ministries, key trade associations, 
academia and York Region departments to obtain feedback and direction to 
amend the draft into a final strategy 
 
Consultation sessions, direct mail campaigns and outreach activities were facilitated to 
seek input from a variety of stakeholders including: 
 
• Presentations to the nine local Municipal Councils 
• March 6 Municipal Economic Development Staff presentation 
• March 12 letter and strategy mailed to 285 tourism partners 
• Open consultation sessions held March 30 in Richmond Hill and April 2 in 

Newmarket 
• April 8 presentation to Regional Commissioners and Directors 
• Correspondence to associations included Ontario Restaurant Hotel Motel Association, 

Ontario Finest Inns, Ontario Accommodation Association, Campgrounds of Ontario, 
Resorts Ontario, Ontario Tourism Education Council, OMAFRA, Tourism Industry 
Association of Ontario, Greater Toronto Hotel Association, Tourism Toronto, York 
Region Arts Council, Festival and Events Ontario, Attractions Ontario 

• Outreach to Academia – Colleges -Fleming, Humber, Seneca and York Region 
School Boards 

• Strategy and letter mailed to Provincial Ministries including Tourism, Economic 
Development, Culture and the Ontario Tourism Marketing Partnership Corporation 

• Strategy and letter forwarded to local Chambers of Commerce and Board of Trade 
 
Written and anecdotal feedback was provided from the local Municipalities and many 
interested stakeholders including Festival and Events Ontario, Ontario Tourism 
Education Council, the Ontario Restaurant Hotel and Motel Association, Attractions 
Ontario, Thornhill Village Festival, the Society for the Preservation of Historic Thornhill, 
Hilton Suites Toronto/Markham Conference Centre and Spa, Brooks Farm, Motus O, the 
York Region Arts Council and the Toronto Region Conservation Authority. 
 
The written submissions to the Region from Municipal Councils, as well as 
overall tourism stakeholder comments concur with the goals, objectives 
and action plans as outlined in the Draft York Region Long Term Tourism 
Destination Development Strategy  
There is unanimous agreement that the guiding principles and opportunities for growth 
contained in the Region’s strategy are relevant and are necessary to the future success of 
York Region’s tourism sector.  All nine local municipalities are very supportive of 
tourism development and either have or are taking steps to incorporate tourism within 
their various policies to address sustainable infrastructure, investment opportunities and 
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industry growth.  From the consultation process, there are minimal amendments required 
to the goals, objectives or action plans on the draft strategy.  There was significant 
support and direction given to strengthen the tourism attractors as identified in the 
strategy.  Many recommendations were provided that guide and identify the major 
tourism sector growth opportunities, as well as the priority lands for tourism investment.  
These recommendations be incorporated to strengthen the expanding tourism attractors 
by building the quality and quantity of the current tourism attractors and the product 
sector development sections of the final tourism destination development strategy. 
As well, these recommendations will be included in further market and feasibility 
analysis to determine the highest potential tourism investment opportunities to attract 
potential investors and developers. 
 
Although there are uncertainties pertaining to the Provincial Tourism Strategy, the report 
back from the industry was extremely positive and supportive of forging ahead to craft a 
comprehensive 10 year tourism strategy for York Region.   
 
Having a defined long range tourism strategy in place prepares York 
Region to react to opportunities provided through Ontario Tourism’s new 
strategic direction and positions the Region to leverage sustainable 
funding resources through Provincial, Federal and private sector entities 
 
Many valuable insights and comments provided from the industry stakeholders that will 
be incorporated into draft strategic goals include: 
 
Strengthen Strategic Marketing 
• Leveraging the strengths and commitment of industry organizations and resources in 

place that can stimulate demand across municipalities and have a direct impact the 
image of York Region as a leading four season tourism destination 

• Assess opportunities to build a cluster around particular product segments 
• Leverage the Region’s multi-cultural diversity to encourage visiting friends and 

relative tourism visits and overnight stays 
 
Expand Tourism Attractors  
• Recognize and support further development of the natural and cultural heritage 

districts, features and attractions that are unique to York Region 
• Recognize the Region possesses a diverse menu and broad base of arts and cultural 

destinations and inventory 
• Recognize the importance of the festivals and events play in the tourism and 

community landscape and cultivating larger marquee events to reap economic and 
social benefits  

• A common theme for tourism investment included further consideration of a Oak 
Ridges Moraine Interpretative Centre 

• Recognize the lack of convention facilities for York Region to be competitive  
• Address transportation infrastructure challenges to serve tourism investment 
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• Build upon the strength of York Region’s diverse cultural communities from a 
tourism perspective  

 
Leadership and Governance  
• The importance of having solid initiatives with a commitment to achieving these 

goals in an accountable, timely and transparent process. 
• Ensure that the regional organization is structured to be able to effectively operate in 

the future 
• Enhance accessibility to education and training for business and employees to address 

labour market challenges and service delivery in the hospitality and tourism industry  
 
Sustainable Funding 
• Ensuring sustainable funding is in place to realize the benefits from the investment in 

product and marketing 
• Take a coordinated and multi-jurisdictional approach to sponsorship generation, grant 

applications and funder resources 
 
Product Sector Development 
• Build upon the importance of education to be included as a key tourism objective and 

recognizing current tourism operators that are leaders in providing learning 
experiences 

• Work with Conservation authorities to deliver services and programs 
• Stimulate growth not only of primary attractors but also secondary and tertiary 

attractors that have the potential to build their capacity  
• Cultivate the potential to host and bid on sport events 
 
For highlight excerpts from the Municipal and Industry feedback refer to Attachment 1 - 
Appendix A.  
 
For the full reports provided by the local municipalities refer to Attachment 2 - Appendix 
B. 
 
Relationship to the Provincial Tourism Direction 
 
In principle, the Provincial Tourism Competitiveness Study and the Draft 
York Region Long Term Tourism Destination Development Strategy 
support the economic benefits of tourism 
 
Regional tourism staff were directed by Regional Council when crafting the Regional 
strategy to ensure there was alignment with the various Provincial Ministries involved in 
tourism, specifically the Ministry of Tourism’s future direction. On February 19, a new 
Ontario Tourism Competitiveness Study “Discovering Ontario – A Report On The Future 
of Tourism” crafted by a Committee chaired by MPP Greg Sobara for the Ministry of 
Tourism was released. Subsequent correspondence to the local Municipalities encouraged 
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staff to review and to provide feedback on the Ontario Tourism Competitiveness Study, 
as well as the Draft York Region Long Term Tourism Destination Development Strategy 
for York Region.  
 
Both the Provincial Competitiveness Study and the Regional tourism destination 
development strategy connect with the sustainable development priorities and planning 
policies that define how York Region will evolve.  Both documents demonstrate the 
recognition of the importance of the tourism sector and the need for a sustainable tourism 
infrastructure to support the contribution to the diversity of the economic base, and to the 
cultural, recreational and institutional opportunities. 
 
There are many alignments between the Provincial and Regional strategies 
including a regional marketing approach, expanding tourism attractors 
through smart investments, enhancing infrastructure and the quality and 
quantity of tourism products and experiences 
 
The Provincial Study also identifies new directions on how the business of tourism may 
function from a business, municipal and regional perspective based on the proposed 
creation of 11 tourism zones throughout the province with one destination marketing and 
management organization per zone. Funding for the tourism zones originally was through 
the collection of destination marketing fees but the Ministry of Finance has allocated 
revenues from the Harmonized Sales Tax collection to fund the tourism zones, leaving 
uncertainty around the viability of hotels collecting a destination marketing fee from 
overnight guests.  Currently the Provincial Study proposed York Region be split into two 
tourism zones consisting of a Toronto Region and a Muskoka/Georgian Bay Region.  
 
The direction provided by the Municipalities was for York Region to work 
with the Province where synergies are aligned but to lobby the Provincial 
government to keep the entire York Region in one tourism zone 
 
The local Municipalities encourage York Region to advocate the Provincial government 
to keep the entire Region of York in one tourism zone. There is the fear that York Region 
would be overshadowed in a Toronto zone and that there are no natural or practical 
opportunities with a Muskoka/Georgian Bay zone that are aligned with Regional growth 
plans. Regional tourism staff is consulting with the Province to ensure our best interests. 
 
As well, discussions have taken place with neighbouring municipalities to propose to the 
Ministry of Tourism the creation of a “North of Toronto” region that respects York 
Region municipal boundaries and incorporates the regions of Durham, Peel and parts of 
Simcoe into a provincial tourism zone. The concept of a North of Toronto zone has been 
discussed at provincial consultation sessions on May 13 in Gravenhurst and May 26 in 
Vaughan.  
 
The Ministry of Tourism plans to complete the industry consultation process by end of 
May with a goal to have defined the provincial tourism zones and the framework to 
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identify the roles and responsibilities of the destination marketing and management 
organization for each of the zones by the end of December 2009.  This timeline is 
necessary to meet the Ministry of Finance deadline to secure the Harmonized Sales Tax 
required to fund these zones which is in place in July 2010.  
 
Next Steps 
 
There is a need to have a long term destination development strategy in 
place for York Region 
 
The overarching support received from the local municipalities and tourism industry 
confirms the need for a proactive long term destination development strategy in place that 
builds on the success of the existing program demonstrates a commitment to improving 
the sustainability of tourism in York Region, and sets the stage and standards for success. 
 
Staff will incorporate the industry and municipal comments into the draft strategy for a 
Regional Council report in the Fall 2009. Supporting the strategy will be 
recommendations to establish an implementation plan based on the following 
considerations: 
 
• The implications and status update from the Provincial Ministry of Tourism 

Competitiveness Study 
• The means by which the tasks will be pursued in terms of work programs and 

interactions with other organizations  
• The resources required to support the various strategies/objectives from a human and 

financial perspective 
 
Relationship to Vision 2026 
 
The Draft York Region Long Term Tourism Destination Development Strategy supports 
the Vibrant Economy, Engaged Communities and a Responsive Region and Responding 
to the Needs of Our Resident goals identified in Vision 2026.  The Draft Long Term 
Tourism Destination Development Strategy is aligned with Regional and Provincial 
strategic planning and sustainability documents and policies. 
 
 

5. FINANCIAL IMPLICATIONS 
 
Funding to facilitate the stakeholder consultations was provided in the 2009 economic 
development and tourism operating budget. The marketing program of the tourism branch 
receives funding support currently received from Tourism Toronto. The consultations 
confirmed having a long term tourism destination development strategy places York 
Region in a position of strength to leverage funding for financial stability from various 
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public and private sector funders including the Ministry of Tourism and the Southern 
Ontario Development Corporation. 
 
  

6. LOCAL MUNICIPAL IMPACT 
 
The feedback obtained through the consultation process integrates elements of the 
municipal and regional policies to create efficiencies, productivity and a sustainable 
competitive municipal advantage.  The direction provided ensures the Region’s tourism 
strategy has a unified voice and a strategic platform to enhance business competitiveness, 
improve the quality of life for residents, support labour force development and local 
municipality long term fiscal sustainability. Refer to Appendix A – Attachments 1-9 for 
the full reports submitted by the local Municipalities on the Draft York Region Long 
Term Tourism Destination Development Strategy.  
 
 

7. CONCLUSION 
 
The consultation sessions undertaken to date to craft the draft and now a final strategy 
reinforces that the scope and mandate of the Region’s current activities need to evolve to 
fully capitalize on the economic, social and environmental potential from tourism.  The 
Draft York Region Long Term Tourism Destination Development Strategy provides a 
long term framework to achieve this transition through managing growth while creating 
an environment that encourages investment and employment opportunities through 
tourism industries.   
 
The Provincial Ministry of Tourism Competitiveness Study direction plays an integral 
part of how the business of tourism will operate from a regional and municipal 
perspective.  Regional tourism staff will monitor their process and report back 
accordingly with recommendations to support the development of tourism within York 
Region. 
 
The Draft York Region Long Term Tourism Destination Development Strategy will be 
amended to a final strategy document through the incorporation of the industry feedback 
and recommendations. 
 
For more information on this report, please contact Brenda McGowan, Program Manager 
Tourism Development at (905) 830 4444 Ext. 1553 or Patrick Draper, Director Economic 
Strategy and Tourism at Ext 1503. 
 
 
The Senior Management Group has reviewed this report. 
 
(The two attachments referred to in this clause are attached to this report.) 



Council Attachment 1 
 

City of Vaughan 
 
Initiatives such as the Region’s strategy enable us to work cooperatively, building 
capacity for strengthening our existing businesses as well as, attracting new tourism 
investment”. Vaughan’s new Official Plan contemplates a new urban structure based on 
intensification, transit and complete communities with a significant focus on natural 
heritage corridors and the Cultural Plan will make recommendations on the development 
of cultural industries and infrastructure. 
 
Vaughan is interested in playing a role in the “access to nature” Oak Ridges Moraine 
interpretative centre, green education and tourism opportunities with existing Toronto 
Region Conservation Authority facilities. There is significant interest in sports including 
hockey and to be known as the “Soccer Capital” based on current facilities already in 
place plus cooperating on opportunities ranging from bidding on tournaments, marketing 
and cross promotion to sport infrastructure development. 
 
Town of Georgina 
 
“The recently approved Socio-economic Mission and Strategic Plan indicate that these 
opportunities for growth contained within the Region’s Plan are consistent with the 
strategies identified in the Town’s Plan. The guiding principles and opportunities 
contained in the Region’s strategy are relevant not only to York Region but are also key 
to the future success of Georgina’s tourism sector.”   The Region is encouraged to 
continue to provide marketing programs that support the four opportunities to grow the 
tourism sector including converting same day visitors to overnight stays, increase visiting 
friends and relative expenditures, attract more long haul visitors and increase business 
meetings, conferences and sport tournament travel. 
 
Town of Whitchurch Stouffville 
 
“The Town’s Corporate Strategy recognizes the inclusion of “leisure tourism and cultural 
development” as a priority action under the strategic goal of “Balanced Growth and 
Community Sustainability”.  The Town encourages the Region to continue its efforts in 
streamlining the branding for York Region, strengthening the strategic marketing 
initiatives through research and evaluation and in developing sustainable funding 
especially for the purposes of marketing and servicing the information needs of visitors 
and residents. The Town looks forward to working with the Region to explore 
opportunities to expand visitor information services and tourism attractors, in particular 
those related to natural heritage experiences.  
 
Town of Richmond Hill 
 
“Overall, the Town agrees with the goals, strategies and action plans as outlined in the 
Regional strategy”. Developing a unique “personality” for York Region, the expansion of 
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tourism infrastructure and attractors focussed on meeting and convention, sporting 
events, eco-tourism and the arts facilities.  Richmond Hill supports a governance model 
that does not add additional costs or levels of administration with additional “red tape” 
and sustainable funding is required in order to properly market the Region, fund 
programs and plan for the future.  Further development of Region’s Tourism Customer 
Service Program has the potential to differentiate York Region from the competition and 
high profile festivals and events and the potential to bid on sports tournaments, meetings 
and conventions are key target markets.  The Town Parks staff has requested the 
Region’s assistance in understanding the impact of tourism on local communities and the 
establishment of criteria on which to assess the fit of trails and facilities into the tourism 
package. 
 
Town of East Gwillimbury 
 
“East Gwillimbury’s current tourism initiatives support all of the Region’s growth 
opportunities and can assist York Region in accomplishing them”. The enhancement of 
tourism related opportunities will play a crucial role in supporting the significant 
development and population growth proposed in the short and long term period.  The 
Regional strategy identifies tourism and economic development initiatives that support 
the direction of the Town’s Strategic Plan, more specifically the Community Vision of 
planning a thriving community for today and tomorrow. Several suggestions for tourism 
development from an agri-tourism, eco-tourism, heritage related and near-urban 
agriculture and rural recreation were proposed. 
 
Township of King 
 
“Overall, the Township agrees with the goals, objectives and action plans as outlined in 
the Regional strategy document”.  The Town expressed significant interest in 
opportunities that attract cultural, outdoor and recreation enthusiasts while being sensitive 
to residents and the carrying capacity and sustainability of the land.  Several initiatives 
were identified including enhancing festivals and events, heritage and cultural, bidding 
and hosting sports events, agri-tourism, the development of eco/green accommodations 
and meeting facilities and the conversion of a core feature into an attraction of critical 
acclaim – the Oak Ridges Moraine Culture and Interpretative Centre.  Enhancements to 
the Region’s Tourism Customer Service training program would be supported by the 
Township and local business would be encouraged to participate.   
 
Town of Newmarket 
 
“We in York Region have to counter the “economic rain shadow” Toronto casts by 
offering exciting and interesting destination alternatives for discerning tourists”. In 
additional to new destination attractions, fully developing the tourism sector will require 
an allocation of resources to better inform local residents and generate greater 
expenditures from the visiting friends and relative markets. Capitalize on the meetings 
and convention market, better develop the accommodation sector particularly in the 
northern Municipalities and explore the idea of establishing a convention centre in York 
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Region.  A priority should be placed on developing an Oak Ridges Moraine/Green Belt 
Interpretative Centre and explore sport tourism opportunities and facility development. 
 
Town of Aurora 
 
The Town believes the strategy is sound and provides good strategic direction for tourism 
development for all of York Region. There should be an increased focus on heritage and 
culture as it relates to a tourism generator and there is interest to build greater tourism 
capacity by supporting and expanding sporting activities, festivals and events and through 
the creation of new facilities. Several questions were posed to the Region to address 
when finalizing the strategy including how can tourism leverage the Region’s multi-
cultural diversity, identify what are York Region’s key benefits, define the nature of 
public/private partnerships and the approach to implementation, monitoring and 
evaluating the strategy. 
 
Town of Markham 
 
The Town endorses in principle York Region’s tourism destination development strategy 
and will continue to support and partner with the Region in the delivery of the tourism 
strategic plan.  Comments included maximizing the potential of Markham assets 
including golf courses, Unionville, Markham, festivals and the enhancing the 
opportunities based on the diversity of Markham’s communities. Recognize the 
Municipalities commitment to enhancing their cultural venues including Varley Gallery, 
Markham Theatre and Markham Museum and package experiences to enhance the 
overall tourism experience.  Significant interest and support for the development of a 
strategy to bid on sports events and conventions.  
 
Toronto and Region Conservation Authority 
 
TRCA strongly supports a vision of sustainable tourism that links the goals of healthy 
communities, a sustainable natural environment and economic vitality.  They believe that 
that York Region’s natural environment is one of its strongest assets and the 
incorporation of education for sustainability should be included as a key tourism 
objective. The role of conservation authorities should be broadened to maintain the 
Region’s high quality natural features and be involved in the marketing of green tourist 
products and provide consultation on green business initiatives and promotions.  It was 
expressed that the strategy lacks specific courses of action when it comes to development 
direction for the next ten years and it would be beneficial for all partners to have York 
Region set tangible tasks and solid initiatives to improve the current situation and achieve 
its goals. Building upon the current TRCA facilities and proposed infrastructure 
enhancements would be encouraged. 
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Festivals and Events Ontario 
 
Pleased with York Region identifying the importance of festival and events as core assets 
for development and recognizing their economic and social responsibilities for 
community and destination development. 
 
Ontario Tourism Education Council 
 
Linking the Historic Villages to a position of tourism attractors and the need for meeting 
space incorporated not only into hotel facilities but into attractions and heritage sites 
supports positioning York Region as a dynamic meeting and conference destination.  
Building clusters of key attractors formed already or built in close proximity to a central 
point to initially attract tourism would be a start and evolve outwards from there.  There 
is a need to expand the role of York Region tourism beyond marketing to address all 
aspects of the strategy.  Enhancing accessibility to education and training for business 
and employees to address labour market challenges in the hospitality and tourism 
industry should be a core component incorporated into the strategy.  
 
Ontario Restaurant Hotel Motel Association 
 
Significant emphasis on ensuring accurate and relevant research is available for 
accountability and clear measurement of goal achievement for a project of this scope. 
 
Attractions Ontario 
 
Focussing on your current cores strengths (getting people from Toronto up to York 
Region) would be the optimal use of current resources. Business travel is a good niche to 
develop with a focus on expanding convention and meeting space. Given the new 
Provincial regionalization movement, coordinating Regional marketing efforts with the 
Province may not be lucrative, nor meets the goals defined in the strategy.  
 
Thornhill Village Festival and the Thornhill Historic Society 
 
Reference to the important cultural role that ALL heritage conservation districts, 
designated heritage homes and buildings play in York Region, not forgetting Thornhill 
and the Thornhill Village Festival. 
 
The Society for the Preservation of Historic Thornhill 
 
Written by a volunteer who previously participated on the York Region Tourism Board 
when it operated as an external agency to the Region.  Stressed the importance of 
building the profile of York Region’s countryside on the doorstep of metropolitan 
Toronto and exploring the natural environment and Green Belt opportunities.  Enhance 
marketing efforts to promote to residents as well as tourists for economic stability. 
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Hilton Suites Hotel, Spa and Conference Centre 
 
Pleased with the identification of a need for larger exhibit/convention centres to compete 
with Toronto and Mississauga.  Identified the need to address efficient and cost effective 
public transportation linkages from the airport to be competitive. It costs between $140-
$160 for a roundtrip limo compared to $26 via coach to downtown Toronto.  Sustainable 
funding is key but the destination marketing fee should not be the only resource identified 
but a more inclusive funding option should be considered. A sense of urgency to solidify 
the strategy and implement the action items in a timely fashion to build sustainable 
tourism was encouraged. 
 
Brooks Farm 
 
The mention of farms in the strategy is wonderful.  To maintain farmland profitability 
and preserve it’s growing potential, the support of agri-tourism is vital. 
 
Motus O 
 
The direction for the next 10 years is very clear and focussed.  Leadership and 
Governance and Product Sector Development stood out as it is extremely important to 
continue to educate people on the value of tourism and the areas it affects economically 
as well, building and expanding current tourism products for achieve sustainable 
development. 
 
York Region Arts Council 
 
The Region’s strategy identifies and connects the inherent relationship between tourism 
and the arts and culture industries. The York Region Arts Council believes they are in a 
good position to represent the diverse arts and culture industry across the Region and 
should be recognized as a strategic partner of the new York Region Tourism 
organization. 
 
 












































































































