
From: David Diamond <dave@diamond-law.com> 
To: mayor@vaughan.ca 
Cc: Frustaglio, Joyce; Ferri, Mario; Rosati, Gino 
Sent: Thu Mar 19 14:01:00 2009 
Subject: outdoor advertising 
 
 
 
 
I respectfully urge you to vote AGAINST a proposal tabled for March 26, which will change the status of 
outdoor advertising. 
 
I have lived in Vaughan for many years. As a taxpayer and advertiser, I believe the proposal would 
effectively eliminate the opportunity for small business to  advertise. In Toronto, the result has been 
disastrous for small business owners because 
 
Astral media has been given the monopoly and they are charging prices that are  6 times the cost of 
Creative Outdoor. 
 
It would simply be unfair and would be a huge mistake to follow the misguided example of Toronto.   I 
have been a customer of Creative Outdoor for over 20 years.  Their reputation is impeccable, their service 
is excellent and their prices are reasonable. 
 
If the proposal passes, many small business owners like myself will never be able to advertise again. Only 
big business will be able to afford those prices.   I ask you to please consider this and vote against the 
proposal. 
 
 
 
David 
 
DIAMOND & DIAMOND 
 
LAW OFFICES 
 
Tel. 416-256-1600 
 
Fax 416-256-0100 

927298 



From: Tony & Iuna Barone <tonybarone@sympatico.ca> 
To: mayor@vaughan.ca; Frustaglio, Joyce; Ferri, Mario; Rosati, Gino 
Sent: Fri Mar 20 11:01:46 2009 
Subject: Advertising on the Recycling Containers 
 
 
 
Good morning Mayor Linda Jackson, Acting Mayor/Regional Councillor Joyce Frustaglio, Regional 
Councillor Mario Ferri  and Regional Councillor Gino Rosati, 
 
 
 
I would like to make sure that there is a place for me ON THE STREETs of Vaughan, and I don’t want a 
national billboard company to use rates to eliminate me from the opportunity to participate!!  We cannot 
afford to spend the amount that companies like Astral or Pattison are requesting! 
 
 
 
Regards, 
 
 
 
Anthony (Tony) Barone 
 
Royal LePage Maximum Realty Corp. Brokerage 

927300 



From: Paul Arato <paul@aratodesigns.com> 
To: mayor@vaughan.ca 
Sent: Mon Mar 23 19:02:57 2009 
Subject: Street advertizing 
 
 
 
City of Vaughan 
 
Mayor Linda Jackson  
 
 
 
Dear Madam Mayor: 
 
 
 
As a York Region small business operator, I urge you to allow us the mode of low cost effective 
advertizing by allowing street advertizing on  benches and recycle bins. 
 
 
 
Thank you, 
 
 
 
 
 
Paul Arato 
Arato Design Ass. Inc. 
Markham 

929488 



































































 
To the Chairman and Members of Council for the Region of York 
Re: Outdoor Street Furniture  REPORT #3 OF THE TRANSIT COMMITTEE 
Regional Council Meeting of March 26, 2009 
  
Members of the Council, Mayors, and Chairman: 
  
 
 
  
I am writing this to apprise the councillors and committee members of the gross injustice that 
would be perpetrated on the some 300 small businesses currently contracted to Creative Outdoor 
Advertising, alone, that would be affected by the changes proposed by transit regarding street 
furniture advertising changes. This does not include those like myself, the hundreds of realtors 
who are considered by definition, to be  independent small businesses.  The ensuing hike in 
street furniture advertising  from a consortium or one company contract, would only be able to be 
funded by big business interests.  It is inconceivable in this day and age, that consultants are 
comparing models of street furniture advertising in major cities and trying to apply it to a Region, 
like York,  that is a collection of vibrant and unique smaller communities. I could see where in the 
centres of urban concentration like downtown Richmond Hill or Aurora, or Newmarket 
there  might  be a  benefit from a more homogenious (aka bland) and standardized form of street 
furniture advertising, but not for the smaller communities and neighbourhoods surrounding the 
"urban cores". Waste-Recyling should be a core service for most in the industry.   Have 
the councillors, and Mayors forgotten that the backbone of their communities were built on the 
foundation of small businesses and the people who support them, most of whom live and work in 
the community.  You would be depriving many deserving  small business people and 
practitioners, like daycare centres, children's clothing stores, food stores, pediatricians, florist 
shops, etc. from earning a proper livelihood. Many could go out of business.  Advertising is 
important for sustaining our small businesses, which the Region has not considered in tabling this 
agenda item. I implore you ,the councillors, and mayors of our wonderful Region to reconsider the 
idea of limiting the street furniture advertising to one large (and possibly foreign interests) 
company, and look to improve what we have now and maintain the status quo for the existing 
advertising companies of street furniture in our Region.  I hope to attend your meeting personally. 
  
Sincerely, 
  
Maxine Povering,   
  
City of Vaughan resident, taxpayer, and successful waste-recyling furniture advertiser and  small 
business street furniture supporter 
 



 
 
 

Astral Media Outdoor Local Sales Initiatives 
 

 
 
Upon winning the Toronto Street Furniture contract in September 2007 Astral Media Outdoor has 
undertaken many initiatives to serve the advertising needs of local businesses in the community. 
 
Firstly, we hired a Retail Sales Manager and a team of eight specialized Retail/Local Account 
Executives to service this client base. The mandate of this team is to provide local businesses 
with the best service and most importantly the best marketing knowledge available, to help them 
grow their business.   
 
Secondly, we hired a Production/Media Creativity Director and an additional Producer to assist 
local businesses in developing creative for transit shelter advertising.  We also have an OCAD 
student working part-time on staff to develop creative concepts for local advertisers.  Our 
Production and Graphic Design team now totals five creative specialists. 
 
Thirdly, we hired a GIS Mapping Specialist and a Research Analyst to help local advertisers know 
exactly where to target their customers, when and with what product. 
 
Finally we hired students last summer to visit local businesses with information packages about 
advertising with Astral Media Outdoor and to gather information about their specific advertising 
needs.  Over 400 local businesses were visited through this initiative. 
 
In January 2008 we developed an annual local business initiative called the “BrandBuilder 
Program”.  This program was developed to meet local businesses needs and budgets and to help 
them gain a significant competitive edge in the marketplace.   
 
There are two important steps to this program:  the first step is to qualify as many businesses as 
possible over a ten week period.   To “qualify” a company our Local sales team contacts the 
decision maker of a local business to obtain relevant information of their business objectives to 
make sure Outdoor Media will work for them.   
 
The second step is to invite these decision makers to a marketing presentation.  The presentation 
focuses on the key elements to good branding as well as any pitfalls to avoid when planning an 
advertising program.  At the end of each presentation, the attendees have the opportunity 
to invest in a turnkey 52 week branding program for their business at a very low cost.   
 
To date we have contacted over 1300 local businesses and sold $1.4 million in transit shelter 
advertising through the program.  Many of these clients converted their bench or garbage can 
advertising budgets to transit shelters benefitting from a premium product with greater visibility, 
quality and size.  In addition, this represents more local advertising than either bench or garbage 
can advertising has generated in the past.  The average cost per transit shelter advertisement in 
this program is $100 to $150 per face, per four week period. 
 
Astral Media Outdoor has also developed a “cultural partnership” package to support and 
promote the development of Art, Cultural and Heritage-based organizations and 
initiatives throughout the community.  By providing strategically designed media programs at 
deeply discounted rates our partners programs have resulted in increased public awareness.
 
 



Other initiatives include: 
 
 

 All inclusive advertising packages with advertising creative, production and posting to 
ensure accessibility to the Company's advertising products within local advertisers 
budgets; 

 
 "Neighbourhood packages" tailored to particular geographic locales within the City of 

Toronto; 
 

 Seasonal and last-minute sell-off packages at highly discounted prices; 
 

 Local advertiser incentive packages permitting a number of local advertisers to rotate 
advertising and share the costs of a campaign;  

 
 Short-term promotional programs designed and priced for local businesses.   

 
 

 
We are also involved in local business groups and organizations and have assigned specific 
account managers to represent Astral Media Outdoor at their meetings, i.e. the Toronto Board of 
Trade and TABIA. 
 
Our many local clients include businesses such as:  Hazelton Lanes, the National Ballet at Four 
Seasons Centre, Centre for Addiction and Mental Health, Cloverdale Mall, College of Dental 
Hygienists of Ontario, Costi Immigration Services, Coyne Pilates, George Brown College, Moxie’s 
Bar & Grill, OCASI, Parkway Mall, Plazacorp (King West Realty), St.Michaels Hospital, 
Sutherland Chan, Thornbrook Homecare, Dr Fleas, Get Outside, Downtown Camera, many real 
estate companies and individual agents, and many, many others. 
 
We will continue to develop programs that meet local advertisers’ needs and budgets and provide 
a gold standard of service to this very important sector of our business. 
 
Client testimonials are available upon request. 
 


